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DIT Library Services are using the online marketing tool 
MailChimp to engage and support first-year undergraduate 
students in the College of Business. Librarians have developed a 
digital information pack titled Library Learning. The information 
pack is used to support transition into third-level and allows the 
Library to deliver undergraduate induction as a process rather 
than a once off occurrence.
Sample mailout schedule:
*
*
*
*embedded sessions. Incorporated into Marketing Plan 
assignment. Sessions are delivered by librarians in 
collaboration with academic staff. Mailouts are sent out 
after class to reinforce information covered and to 
support asynchronous learning.
2016/17 Average Mailout Engagement:
Bsc Marketing......................................................65.5% 
BSc Accounting & Finance.................................66.8% 
BSc Economics & Finance..................................61.5% 
BSc Human Resource Management...................68.6% 
Higher Cert in Business Studies.........................71%
Student engagement with mailouts begins to drop if students only 
have a face-2-face session in one semester. Mailouts are not 
enough as a standalone engagement method but instead 
enhance and support the face-2-face Library sessions and allow 
for asynchronous learning while also promoting Library services 
and resources. The mailouts allow the Library to reach out to the 
students in a friendly and informal way, at a time that suits their 
academic schedule. Thus, allowing us to reach the student 
wherever they are. 
